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Chapter 01 

Facebook profile 

optimization 
 

When it comes to your Facebook profile, both the cover and 

profile photos you choose are extremely important. Having 

them here is like inviting people to network with you. Your 

cover photo needs to be powerful, appealing, and relatable. 

Adding some simple text to a great image on your cover page 

can make all the difference. 

First impressions are important. When people visit your 

Facebook Profile, they'll decide within seconds whether to stick 

around, take the actions you want, or click onto something else. 

As a personal brand, you need to ensure your profile looks 

professional and polished. 

When setting up your personal account on Facebook, here are 

some key elements to take into consideration. 
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Optimize your profile with – 

 

DP & cover page: Update your display picture and cover page. 

Use your own picture as DP. No need to have a professional 

one you can use a casual picture here on Facebook as DP. 

Choose an attractive cover page to get the attention of your 

visitors. It can be your life quote, about you, any picture etc 

 

Bio/Brand statement: Write a one liner introduction about you 

and use it as Facebook public bio for your personal account. 

This will be visible to everyone on Facebook even if they are 

not connected with you. This works as your public 

introduction. Make it short and interesting. You can use your 

professional keywords, about your personality, your work etc 

 

Completing details: Complete all the necessary basic details 

about you and your work. Update location and education, 

your current working status, website, contact details and enter 

the ids from other social media platform like LinkedIn, twitter, 

Instagram etc 
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Featured photographs: This section is to showcase your 

profession, formal pictures, group, pages you maintain by 

updating links or media 

 

Call to Action: Use CTAs to drive specific behavior on your 

profile and directing your profile visitors to some place such as 

website, Facebook business page or groups 
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Chapter 02 

Growing your 

network on Facebook 
You know there is a limit of 5000 connections to add to your 

Facebook friend list, but there is no limit on how many people 

can follow your public profile on Facebook. So in today’s 

lesson we will learn both, tips to grow your friend list and 

increasing your public followers. 

 

Now you may ask, but Nidhi it’s so easy to add people to our 

friend list just send them the request or accept their request and 

they are added, it is so simple. 

No, because here we are going to learn how to add qualified 

connection but not random connections. As we have the limit 

of 5k connection so we can not add anyone present on 

Facebook or whoever sends you the request just like that for 

the sake of increasing numbers. Remember we are building the 

community around our personal brand on social media but not 



6 

 

 
www.nidhityagi.com 

just growing the connections. So there are many things to take 

care before we grow our connections on facebook. Well now 

you know why this lesson? 

Okay so let’s begin. 

There are 2 ways to grow your Facebook personal account 

connections 

1. Add people to your friend list 

 

2. Increase your public account followers 

To add people to our friend list we simply send them the 

request or accept their connect request and they are added to 

our friend list. Now the question is who we should add and 

who should we should not add. 

Let me answer this, things to take care while adding people to 

your Facebook friend list 

1. You should know them personally or you have met them 

in any event. 

 

2. If you do not know them personally, they must be sharing 

good number of mutual connections with you. 50+ mutual 

connections is good. 
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3. If you receive any request from someone who do not share 

enough number of mutual connections so you need to 

analyse their profile before accepting the request. Check 

their timeline, public profile with DP, read their bio, see 

some featured photographs, links of other social media 

platforms, website link if any. If you believe the credibility 

of the profile add them. 

 

4. Facebook also suggest you to add the people you may 

know, Add few people who are your target audience, 

share mutual connections and having good profile 

influence. 

 

 

5. Do not add random connections just to increase the 

number of connection 

 

6. You can sync your mobile contact, this is also a protected 

way of increasing your connection 

 

 

7. When you meet new people in any meet up, event or any 

conference do add them to your Facebook list to stay 

connected. 
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You also send request to people to add to your friend list but 

before that ensure that profile is well designed to build your 

profile credibility else people may not accept your request. 

If you wish to connect with someone, help them find a good 

reason to connect. 

 

These tips will increase the probability of acceptance: 

 

1. Always put our own DP 

 

2. If you have a purpose to connect with someone, share a 

message at their messenger chat along with the friend 

request 

 

3. Keep few good post on your timeline and set as public 

post. This helps people know what you do and builds 

your profile credibility. 

 

4. Don't let people share post on timeline if it does not match 

your kind of profile. Such as you are a communication 

trainer and your timeline post by someone is like "how to 

lose your weight". 
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5. Complete your public bio. 

 

Now there are many people who keep adding people to their 

account and consume the limit of 5000 connections and they 

still think that 5k limit is not enough for them. 

 

Do you think 5000 connection limit on Facebook is not 

sufficient for you? 

 

See Facebook is not LinkedIn where we can add 30000 

connections. There is a purpose to limit your connections to 

5000 here on Facebook 

 

Let's understand why? 

Unlike LinkedIn where we connect and meet more 

professionally, Facebook encourages more casual, closer 

relationship and family type bonding with your connections. 

Facebook encourages more re-connections, re- engagement 

and more frequent visibility among your close connections. 

It is beyond the capacity of an individual to create that bonding 

with 5000 connections. Because if we don't do that, we don't 

stand a chance. And all the other connections will just be a 

number but not the actual connections in our list. So you have 
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to rethink now with how many of them you would be able to 

create that connection? 

And you will get your answer why only 5000? 

If you want results from social media, you need to build 

connection not just numbers. 

Connect, reconnect and engage with people. And yes, keep 

pruning your connections list if you realize few members 

remain just a number in the list but not a connection. That's 

perfectly all right, no one shall feel bad as we have choice to 

connected with like minded people. 

Add connections not just numbers and 5000 will be more than 

sufficient for you. For everyone else, let them follow your 

personal account. 

Okay, so this was all about adding connections now another 

way of growing connections is 

 

2. Let people follow your public profile 

As you all know we have the limit of 5000 connection limit on 

Facebook so we have to be specific while adding people to our 

friend list, but there is no limit how many people can follow 

your profile publically. Means they are not added to your 

friend list but they can only see your public post on their news 

feed. 

I will share a blog on how to increase your public account 

followers. 
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Chapter 03 

How to grow your 

personal account 

followers 
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Unlike Facebook Fan page followers the personal account 

followers are more engaged on your posts as they are the 

people who really wish to see your update regularly. You can 

not gain them through Facebook Ads, they are organic 

followers. 

These followers can see your public posts. They see your posts 

in News Feed on their timeline. Friends follow your posts by 

default, but you can also allow people who are not your friends 

to follow your public posts. Use setting to choose who can 

follow you. 

Check if you have enabled the setting to let people follow your 

personal account. 

To enable follow these steps: 

Setting>Public Posts>who can follow me>select Public 

If you want to see the list of people who follow you: 

Go to friends tab> click on more tab at the end > click followers 

How to make people follow your personal Facebook account? 

If you are regularly active on Facebook you keep gaining the 

followers by itself but the results are not same for every one as 

there are many factors that come into consideration such as 

how many posts you share as public, have you allowed 

everyone to send you friend request, who can look you up on 

Facebook, the statistics of your profile visibility etc. 
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Here I am sharing few tips that can help you grow your 

followers on personal account: 

1. Ensure that you do not share all your post only with your 

friends, make few of them visible to public. 

2. Your friends can share only your public posts so ensure that 

you check your setting while updating your post and make it 

public. If you get your posts shared you get more profile 

visibility. 

3. Put your own picture as DP 

4. Your public bio is the only section that is visible to everyone 

on Facebook ensure that you have put enough information to 

let people know about you. 

5. Join few relevant groups according to your interest or where 

you find your target audience, such as if you are a teacher join 

students groups and be active there. 

6. Initiate few topic of discussion in groups that will increase 

your profile visibility when people get engaged in the 

discussion. 

7. Participate in the discussions of your interest in few groups, 

put your comments, share your views. 

8. You don’t need be serious always and share only your work 

relates stuffs on your timeline or in groups. It’s ok to be funny 

and engage wide audience to your posts and comments. That 
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will enhance your profile visibility and people would love to 

follow a witty person like you. 

9. Facebook live is also the good option for your profile 

awareness, you can come live in few groups and share your 

knowledge. 

10. Join Facebook live events and put your valuable comments 

there so that people tend to see your profile and if they want to 

be connected with you they will follow your public account or 

will send you a friend request. 

11. Limit your friend requests and let more people follow your 

account 

Go to setting>Privacy>Who can send you friend 

request>Friends of Friends 

12. Share such content which people would like to share on 

thier timeline to get more profile visibility 

The number of followers on your personal account defines 

your profile popularity and credibility. But ensure not to make 

it public until you have at least 250 number of followers. 

I have seen people making the number public even if they have 

5-10 followers, that puts a negative impression on your profile 

influence and adds no positive point. 

Though you keep gaining the followers on Facebook Personal 

account based on your activity and popularity but these tips 
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will help you grow the number which you can proudly make 

public. Remember, gaining these followers is a slow process 

but in some cases if few of your posts get popularity that will 

give you a speedy results. Once a Facebook live on my friend’s 

timeline had given me 180-190 followers in one go as it 

received good a number of views and my name was tagged on 

it. 
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Chapter 03 

Building your 

community on 

Facebook 
There are 3 ways you can build your community on Facebook 

1. Around your Facebook personal account, which we have 

just learnt how to grow our connections 

2. Facebook Fanpage/Company page (This we will learn in 

day 3 lesson how to build your community around your 

Facebook business page 

3. Facebook groups 

Facebook group is a great tool to build your community as it 

comes with many features to engage your audience, grow your 

visibility, stay connected with your target audience and many 

more. Let’s learn about Facebook group features and 

engagement tools. 
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How you can use Facebook groups to build your community? 

1. To stay connected with your community at once place 

2. Add your business leads 

3. Run any online learning course 

4. Adding your customer to stay connected with them 

5. To run any association or professional community 

6. Adding like-minded people and growing your influence 

Why you can to have a Facebook group even if you have a 

Facebook Page: 

 You may have this question in your mind, first of all I will 

tell you the difference between Facebook pages and 

groups on the video demo today 

 People can only follow pages whereas in group you can 

add people 

 Facebook Pages are more of a one way communication so 

followers do not feel involved 

 Groups drive more engagement as there are many 

engagement feature in the group, however on page you 

can only post and people can like or comment you post 

 Facebook Algorithm support group post more that the 

pages so you get more organic reach 
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Facebook groups, 

features and 

engagement tools 
 

How to offer value in your Facebook group and building an 

engaged community? 

(1) Grow your community 

Add like minded people, promote your group link in your 

network to add more people. Tell people the purpose of your 

group so that people take interest to join your group. 

(2) Be active and engaged 

Initially, when the community is small, there might not be 

many posts from your community members. It can be helpful 

to seed some relevant, helpful conversations on a consistent 

basis; perhaps two to three times a week. 

A thoughtful way to go about this is to plan your posts in 

advance; perhaps with a calendar, For example, you could 
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welcome your new members every Monday, initiate a 

discussion on every Wednesday, and invite members to share 

their achievements on Friday. 

 

(3) Be prompt and responsive, reply all the queries in the 

group 

 

Most importantly, I would recommend commenting on every 

post and answering every question in your Facebook group (at 

least initially). This helps to make sure your members feel 

heard and that they are getting value from the group. 

(4) Plan your content for the group 

Provide group specific content, Such as if the group is for 

entrepreneur, your post should me more related to them, Use 

different type of media, pictures, and quotations, Use polls and 

ask questions, initiate discussion 

 

(5) Do Facebook live events 

Hosting events is a great way to get community members 

involved (and maybe even attract inactive members back to the 

community). 
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Here are some online and offline events you could host: 

 AMAs (Ask-Me-Anything) with a community member or 

industry expert 

 Q&As with someone from your company 

 Talks and panel discussions 

 Leverage the power of storytelling 

 Mastermind sessions or community discussions 

 Casual get-to-know-each-other gatherings such as brunch, 

picnic, dinner, etc. 

Once you have planned your event, create an event in your 

Facebook Group and invite members to attend. 

 

(6) Use group analytics 

 

Once activities in your Facebook Group pick up, you might 

want to know how your community-building strategy is 

performing and how to improve it. I will show you how to see 

group analytics in the video demo. 

You can check group insight to see how you group is 

performing. 

Group Insights can be accessed by clicking on “Group 

Insights” in your group. 
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Here, you can find out insights such as how your Facebook 

Group is growing, when your members are most engaged, and 

who your most engaged members are. 

Use these metrics and insights to inform your community-

building strategy. For example, you could post on days and 

times when engagement is high, track active membership 

growth, and thank top contributors. 

Facebook groups provide your business and brand with a free 

channel to grow your fan base. You can easily build a like-

minded community of people who share the same passion as 

you and this increases engagement which increases your 

business conversion. As you already have the people who 

know your brand, you trust you. 

Build a community, share your knowledge, engage with your 

audience, nurture you connection this is how Facebook groups 

works best for you. 

Facebook groups have a lot of potential to take your business 

to the next level and enhancing your personal brand too. 

In the video demonstration today we will learn group features, 

setting. 

 

This lesson was to learn how to grow your Facebook 

connections and community. Thank you. 
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Chapter 04 

Facebook page 

optimization 
 

To get the optimum results from Facebook pages we need to 

optimize it, ensure you have these elements on your Facebook 

page 

 

Facebook Page optimization checklist 

 

1. Logo/DP: If you create a business page ensure you update a 

logo of your brand and if you are creating a personal brand 

page you can update your picture as DP 

 

2. Cover Page: Facebook cover page tells the visual story about 

your business. Ensure you use it effectively. This is the section 

that has the most impact on creating the interest to read more 



23 

 

 
www.nidhityagi.com 

about your business before people scroll over your timeline. 

You can tell about your products, services, business tagline, 

customer story, business intro video, etc with the help of cover 

pages. 

 

3. Call to action button: A call action button helps you divert 

your Page traffic to any place where you want your page 

followers to go. It can be your website, blog site, Youtube 

channel, Messenger or WhatsApp message. What action you 

want them to take to connect with you once they are on your 

page. Strategize it and set up your call to action button on the 

Facebook page. 

 

4. About Section: a well-crafted About Page can showcase 

your business and experience and let people know what you 

do and who you serve. You can add hyperlinks, testimonials, 

and go deeper into your business. But keep it real and 

interesting. 

 

5. Link your Facebook groups: If you are managing groups on 

Facebook, ensure to link them to your Facebook page to cross-

promote and let people join your group directly from Facebook 

pages. 
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Growing engagement 

on your business 

page 
 

Building your community around Facebook page 

 

Many of you must be aware that now we can link our Facebook 

business/Fanpage to Facebook Groups. But are we aware of 

the real benefit of this feature?  

 

Let's see few of the benefits, 

 

Benefits of linking group to page: 

 

 Collect your community at one place 

 Save your efforts and time in posting on two different places 

 Post, comment and like as a page in your groups 

 Increase your page views and organic page likes and 

followers 
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 Your page will show your linked Group and it's activity 

hence more people tend to join your group as per their 

interest. 

 

How to link your Facebook fanpage to groups. 

 

Ensure that you are an admin of both the page and the group.  

 

1. Go to your Page and click Settings 

2. Click on Edit Page 

3. Scroll down to look at the tabs 

4. Click on "Add a Tab" at the bottom 

5. Select "Groups" 

6. Now click at Page 

7. Go to the Group Tab shows up in the left hand navigation 

bar 

8. Click on "Link Group" 

9. Select the group to link 

10. Click"Link” 
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Building your 

business brand & 

page story 
You may be selling any product or services, how Facebook can 

help you build your business brand, online reputation and 

credibility 

There are 2 ways you can build your business brand on 

Facebook 

1.   Through your Personal Facebook account 

Yes you can use your personal Facebook account to build your 

business brand, if you are not using it to grow your brand 

awareness and your business you are missing a lot because it's 

a free tool with a good organic reach of your content. which 

you can leverage to your business and your personal brand. 

but there are many people who do not know how to use your 

personal Facebook account to build your business brand and 

they are using it casually but not professionally. here I am 

sharing few tips which will help you grow your business 
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visibility and awareness through your Facebook personal 

account. 

a.  Link your personal account to your business page:  if 

you have a business page on Facebook you should link it with 

your personal account and it can be linked through a call to 

action provided in your public profile where you update your 

professional information. you are the founder of XYZ company 

create a page of x y z company name and then update your 

working information with designation in your company and 

Link your personal account with the company page.  it will 

help you divert your personal account audience to your 

business page and will grow your brand awareness. I will also 

show this in video demo, how to link your personal account to 

business page 

 

b.  Plan your promotional content: your personal account is 

for the purpose of socializing people but not using it only for 

commercial purpose. If you keep sharing your advertisement 

or selling post, people will lose interest in your account. We 

have to plan your content accordingly so that your audience 

takes interest in your promotional content as well which we 

will cover in content planning lesson. 

 

 

c. Create a group: you can create a Facebook group where 

you can add your business leads or people who are interested 
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into your business to that group and keep sharing your 

business information, product and service information with 

those people. It will help you know your customers and grow 

your brand influence. 

 

d.  Join Facebook groups: join some facebook group where 

you find your target audience in be active there. which will 

grow your profile visibility and it will help you grow your 

business awareness as well because your business page is 

linked with your profile and you can also mention your 

business website link in your personal account information 

section where people can find more information about your 

business and this helps you diverting your personal brand 

audience to your business website. 

 

 

e.  Provide value: Yes without value, no game. provide 

value to your audience by sharing content related to your 

business. such as if you are selling the product related to pets 

so keep sharing with knowledge about better health of pets, 

how to take care of your pet and similar so that people will find 

interesting and will be engaged with you and then when you 

want to sell something to them they would not hesitate to buy 

from you.  

People tell me that Nidhi I already have a business page on 

Facebook then why I should use my personal account for my 

business promotion. Let me answer this to you we have very 
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minimum organic  reach on your Facebook pages because you 

have to boost your post with the marketing budget if you have 

to reach more people help to reach organically it's quite 

difficult and take a massive amount of content and time. but 

Facebook person accounts are good in driving engagement 

interacting with your community and grow your brand 

visibility and  reaching your target audience. you can easily 

grow your organic reach through Facebook lives, your content 

joining group, reaching more people from your personal 

account and then diverting those people to your business and 

this helps you with no marketing budget and its just for free. it 

just takes a right kind strategy and content planning to grow 

your business by building your personal brand from your 

personal Facebook account.  

 

The 2nd way how Facebook can help you build your business 

brand, online reputation and credibility 

 

2.Through your Facebook business page 

 

How to build your business brand on your Facebook page and 

building you brand story 

Facebook page story: Your Facebook page has streams of 

content collected on your timeline.  when someone comes to 

your page  they will scroll over your page timeline to find more 
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information about your business. your content should be 

planned in a way on your page that it tells a story about your 

business. your audience can make an impression about your 

work, about your product and your business while scrolling 

over your timeline content. suppose I am a trainer so I keep 

posting about my training content pictures of my workshops, 

my program my training the testimonials from my trainees, my 

upcoming events my quotations my blogs, these all content 

themselves tell a story about my brand. and this helps you 

build your brand credibility and more chances of conversion. 

now you get it how important is it to build your page story 

 

There is a misconception that because Facebook pages do not 

have much organic engagement so it does not make much 

difference if we don’t have a page. Here I am sharing 5 top 

reasons why you must have a Facebook Page for your business. 

(1)Getting website traffic: You get website traffic through 

Facebook pages which helps you increase your brand 

awareness. Due to much increased online crowd there is hardly 

any visitor comes to your website directly. We have to divert 

them from different social media channels. Facebook page is 

the best place to grab the attention of your customer towards 

your business and diverting them to your website to seek more 

information. Your page provides direct call to action where 

your visitors can be diverted to your business website. 
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(2)Cover Pages: Use cover pages to show your upcoming 

events, product launch, special offer or the latest news which 

you want your prospects to know. Cover pages are the best 

section to grab the attention immediately someone is on your 

page through any source. 

  

(3)Your Business story: Your Facebook page tells your business 

story when your prospects come to your page and scroll down 

to know about your business. They have much visual 

information that depicts your business story. But remember to 

keep your page active and live by sharing your update in 

regular interval. Your customers may lose interest if they see a 

much old post on your timeline believing that you are no 

longer active in your business. 

(4)Building your community: If you are running any Facebook 

group, you can also link your Facebook business page to 

Facebook Groups and collect your community at one place. 

You can also Post, comment and like as a page in your groups 

that will increase the visibility of your business and gets you 

more page followers. Your page will show your linked Groups 

and its activity hence more people tend to join your group as 

per their interest. 
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(5) Building business credibility: Get the recommendation and 

reviews from your customers on your business page and build 

the credibility of your business among your prospects. 

Customers are more likely to buy from you when they see the 

recommendations from your past customers. This also builds 

the reputation of your business. The number of followers you 

have on the page will also signify the popularity of your 

business and build more confidence to take a decision. 

 So even if you do not have much engagement on your 

Facebook Page do not stop being active there, you never know 

when someone wants to see your business story before buying 

your products or services and where better than a Facebook 

business page you can share your story with your customers. 

 This lesson was about building your business brand on 

Facebook with your personal account and Facebook page. 
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Chapter 04 

Facebook ad 

copywriting 
An effective content for your ad can get you good results, if 

you do not strategically write the ad content, no matter how 

much budget you put into your paid ads you will not 

experience the good results and you will wonder why I am not 

getting expected leads from the ads. Today we are going you 

discuss about writing as effective ad content. 

There are 7 Secrets that successful marketers Use to Create a 

Great Facebook Ad 

By using the right mix of techniques and strategies, you can 

write a Facebook ad copy that shows readers why your 

product or service is better than the rest. 

Here we explain 7 techniques used by the experts to get readers 

to take action on their Facebook ads. Here’s what the best 

advertisers and social media marketers do today. 
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(1)Ensure your copy matches your funnel 

While writing an ad content you have to decide if you are 

targeting Top of the funnel readers or bottom of the funnel 

readers. Means you just want an attention from your audience 

to grow your brand awareness but do not target to sell 

anything. If you want an awareness then there is no need to 

write a copy which encourage selling. Take one target at a time 

and write your ad accordingly. 

In this ad, the focus is on top of funnel readers who are the 

entrepreneurs who need a marketing automation tool. Instead 

of highlighting cost benefits, it encourages them to learn more 

about the tool first. This is great for lead generation. 

(2) Your image should relate to ad 

Your copy needs to somehow relate to your image. If readers 

can’t quickly and easily understand what you’re trying to tell 

them, they’re not sticking around for long to find out. 

This Amazon ad is understandably trying to put a new spin on 

lawn equipment, immediately making it clear to readers what 

the ad is about. 

Your readers will have a better understanding of what you 

offer if your ad copy is supported by a strong, related image. 

(3)Focus on clicks not your brand 
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It doesn’t matter how great the product or service is. The truth 

is, when readers first encounter your ad, they don’t care about 

that. You’ve taken time to plan your image and brand but this 

isn’t what attracts new readers. 

To grab their attention, your copy has to clearly explain the 

value your product or service offers. 

Instead of bombarding them with messages about how great 

you are, your copy should instead focus on how you’ll help 

them and the positive impact you’ll have on their lives. 

This ad focuses on the value the product gives users. Rather 

than talking about cutting edge technology it simply highlights 

the time-saving benefits.  

If your readers experience how great you are with the ad 

they’re automatically going to want more information from 

you. So you don’t need to put all the information about you in 

the ad. 

 

(4) Check your ad relevance score 

 

 “how do you make sure your ad copy is relevant to your target 

audience which you have targeted with your ad. 

You can check your ad relevance with Facebook’s Relevance 

Score tool. It analyzes your copy in real-time to determine how 
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relevant it is to your chosen audience, how engaging your ad 

is and the call to action check. 

 

With the relevance score you can better identify which parts of 

your ad campaigns need improvement. For instance, a Below 

Average quality ranking for your ad is an indication to 

improve the quality of your ad creative or change the audience 

targeting for that ad to an audience that will better respond to 

it. 

if you have a Below Average engagement rate ranking? Your 

ad is reaching the right people but it may not be compelling or 

exciting enough to make your audience stop to interact with it. 

In this case, consider ways to make your ad more eye-catching, 

or align that ad with an audience that will find it interesting. 

If your conversion rate ranking is Below Average, look at your 

post-click experience to see if you can make improvements to 

the customer journey. Keep in mind that conversions may be 

lower than average but still producing your desired results. 

(5)Promise something in return, tangible or digital 

Before customers engage with a product, they want to know 

how it plans to solve their specific needs. They want to know 

if you claim to solve their need hoe exactly it is going to 

happen? It that’s unclear they won’t go for your offering. If 

they’re looking for a fitness product to get in shape, they want 
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to know how you will help them get the result in a certain 

amount of time. 

There is solution for this, you should offer them your value 

proposition along with some type of bonus. If the ad campaign 

focuses on top of funnel customers, means you need them to 

experience you product values you can offer a downloadable 

e-book in exchange for an email address. 

The value found with a product like Audible is the time it 

saves. So saved time is the value which they are focusing. Users 

can download and listen to a wide range of audiobooks while 

going about their daily routines. With this particular ad, 

readers are encouraged to try the service with a free download. 

Customers are willing to come back to your product when your 

copy makes the benefits clear to them. 

 

(6)Leave room for curiosity 

There’s no surprise here but we’re curious creatures. When 

something sparks our interest— be it a new app, product or 

service— we want to know more. Your ad copy can harness 

our innate curiosity by capturing readers’ attention. 

To do so, advertisers have to use copy that finds a balance 

between vague and specific. You don’t want to be so vague that 
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readers don’t understand your ad, but also you don’t want to 

be so specific you turn them off of learning more. 

Your ad copy has to provide just enough information to cause 

intrigue and get readers to click on the ad. 

The copy in this ad does a good job of forcing readers to think 

about how much they spend on groceries and how a meal kit 

delivery service can be better for their wallet. 

When it’s done properly, you’ll know you’ve tantalized your 

readers and Lead generation gets a boost as more readers click 

to find out more about you. 

(7)Embrace urgency and scarcity 

Nothing gets interested readers to take action like the thought 

of missing out on something good. After all, we’ve all heard of 

FOMO— fear of missing out. but how do you apply this 

concept to Facebook ad copy? 

To start, create urgency by offering a limited time offer that 

provides tons of value for a discounted price. Readers who are 

already curious about the product or service you’re advertising 

will come to the website from the ad to take advantage of the 

offer. 

To create scarcity, your Facebook ad copy should combine it 

with urgency. For example, “only for today, the first 100 

customers save 50%.” If you’re able to find the right mix of 
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urgency and scarcity, your ad will have accomplished getting 

users to take action. 

Copy is one of the most important features of a successful ad. 

Of course the images that you use play a huge role in that 

success, but copy allows you to communicate to your readers. 

It’s your chance to briefly explain who you are, what you do 

and how you plan to help the reader. 

On Facebook ads you only have a short amount of time to grab 

reader attention. So you have to be creative with how you do 

that. Get to know your target readers really well so that you 

know what types of copy gets— and holds— their attention. 

Facebook ad copy writing format 

Their problem/their question/Challenge or frustration 

 

Your solution/you answer/your soothing formula for them 

 

Strong value proposition 

You’re paying for an ad, so it can be tempting to cram in as 

much as possible. You have to explain your product to people, 

after all. However, when it comes to Facebook ads, you need 

to keep it short, and lead with value. 
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What does someone get out of using your product? How will 

it help them? These are the areas you should focus on in your 

copy, and you should get these points across in a clear, concise 

manner. 

 (Not product or service features but how they will feel and 

gain after they buy your product and services) 

 

Your credibility/Social Proofs/Authority statement 

They can be client testimonial/ success story 

Help them taking decision by telling them why they should 

come to your, why they should choose you? 

 

Call to action  

The best Facebook ads have a clear goal. Are you trying to 

increase brand awareness, get a lead, or sell a product? No 

matter what, your ad should have a clear call-to-action. 

Without it, Facebook users will see your ad, but they’ll have no 

idea where to click, or what to do. 

Action oriented/time restricted call to action 

Eye catching creative & emojis 

What they will miss 

Tell this in link headline, description of CTA 
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Samples of effective 

Facebook ad content 
Example 01: The ad of a video editing software  

“Have no fear promo is here” 

Running your own business comes with lot of challenges, 

advertising doesn’t need to be one of them. 

Professional video will guarantee you stand out from the 

competition. 

Grab high quality footage, ad your image and logo and choose the 

perfect sound track, it’s that easy. 

 

Let’s dig deeper. What did they do right in the ad text? We 

can identify 4 parts. 

Have no fear. Promo is here!– serves as an attention-grabber. 

Running your own business comes with a lot of challenges. 

Advertising doesn’t need to be one of them” – serves 

to introduce a problem. They also put out a hook, that there’s a 

solution to that problem. This keeps the reader attention. 
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Professional videos will guarantee you stand out from the 

competition – serves to present the solution to the problem. 

Grab high-quality footage, add your message and logo and 

choose the perfect soundtrack. It’s that easy – serves to address 

the potential objections. 

“Professional videos” may sound like a lot of work, with this 

section they make it clear it’s reachable, for you, today.  

 

Example 02: FreshBooks’ Facebook ad starts by saying: 

“FreshBooks makes online accounting easy so you can stay 

focused on running your business.” 

 

With this one sentence, the ad clearly states who the target 

audience is: people who spend too much time on accounting 

instead of being managing their business. Sounds like small 

business owners, doesn’t it? 

 

Key Takeaways: 

 

Speak to a niche audience: Decide who you want to target 

with your ad and be crystal clear about it. Not only does 

defining your market segment help you choose the right 
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message, tone and language, you’ll also know whom to target 

with your Facebook ads. 

 

Dare to exclude people: You can’t be liked by everyone. And 

to earn a niche audience’s attention, you need to speak 

directly to them. FreshBooks’ ad headline says 

clearly: “Online Accounting Software for Non-Accountants”. 

That’s it. Everyone who relates to this title may feel as if the 

ad is speaking directly to them. 

xxx 

Nidhi D Tyagi 

Personal Branding and Social Media Coach 

Author – Evolve as a Brand 

 


