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1. INTRODUCTION 

 

Building a personal is about establishing our authority, 

credibility and expertise in the marketing. Storytelling is a 

powerful tool to establish and market our personal brand. 

Storytelling is one of the most powerful types of content which you 

can use for attraction, promotion or conversion content. Creating 

story content is an art and anyone can create it easily as we all have 

plenty of stories with us. 

Storytelling is an amazing tool to share your message across and 

reaching your target audience. On social media, especially 

LinkedIn stories are very popular content marketing tool as it 

attracts the higher engagement and views to your post. 

Everyone likes stories, people feel connected when they listen to 

stories. Many people on social media are using the 

art of storytelling to connect with their audience. 

We can influence our audience with this art and 

can build a large size of the audience around our 

personal brand. Storytelling helps us grow our 

audience by creating the brand awareness. More 

awareness increases our profile visibility which we can leverage 

for our business or career.  
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2. WHY STORYTELLING 

 

Here are a few reasons why you should write a story content: 

 Grow your network 

 Establish you as an expert 

 Become social media Influencer 

 Build your tribe 

 Drive more engagement 

 Builds credibility 

 Thought leadership 

 Increase your profile visibility 

Storytelling is an art and by using this art anyone can build a huge 

audience around their brand. People feel connected with us when 

they relate to our story and this builds a trust and emotional 

connection with our audience. 

Everyone has a story; let’s tell our story to the world. 
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3. WHAT KIND OF STORIES? 

 

You can share any interesting incident, your experience, your 

customer’s experience with your product or services, your learning 

in the form of a story that your target audience can relate to and 

get some learning out of it. When sharing a story take care of these 

elements in your story: 

 

1. It should be interesting 

2. Has some learning 

3. Audience can relate to 

4. Well drafted and concise 

5. Do not elaborate unless needed 
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4. HOW TO FIND THE PLOT FOR YOUR 

STORY 

 

You can use any of these plots to write your story.  These 

situations are to help you start writing a story but your story 

writing is not limited to this only: 

 Any funny experience or humorous situation 

 You got some great idea which you want to share with your 

audience 

 The most courageous/ adventurous moment 

 You got an award or special recognition 

 You identified a problem  and how you solved it 

 Developed or implemented a new process 

 Effectively handled a crisis situation 

 Any incident which gave you the life learning or a big lesson 

 The turning point of your life, transformational event 

 The event  that has the most significant effect on your life 
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5. WRITING AN ENGAGING STORY 

 

The story can be anything which you want to share with your 

audience. It can be the experience from your past, your success 

story, or your learning from any failure, something about your life, 

the lessons you learnt from the life which you want to share with 

your audience, you can tell what mistakes you have done and how 

you had overcome them, your weaknesses and how you improved 

them. How you had built your business, what challenges you faced 

and how you overcome those challenges to become successful. Can 

be anything that shows a true you the real you so that your 

audience feels connected with your story. 

The engagement on the story is much higher than any other 

content. LinkedIn is an amazing storytelling platform. When you 

tell your story on LinkedIn, it reaches the much larger audience 

than any other social media platform. LinkedIn is a better platform 

in comparison to Facebook for telling a story, Facebook in more 

engaging for visual contents. 
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When you tell a story on social media, it reaches many new 

connections. Those who have never seen your updates or any other 

content but they get engaged on your stories and hence it increases 

your profile visibility and helps you reach the larger audience. 

Your story will be more engaging if it is from your real life 

situation, learning or experiences. 

 

Here I share my most popular story on LinkedIn to give you an idea what 

kind of story you can share: 

 

A weird question asked in an interview! 

Interviewer: Where do you see yourself after 10 years? 

Me: well…I don’t know. 

Interviewer: In a surprise, what! You have not yet planned your 

career. 

 

 Me: Please help me plan my next 10 years right away. 

 

Can you guarantee me 10 years secure job in your organization and 
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a minimum percentage of increment every year? 

 

Can you assure that you will not hire a boss who will let my job die 

an unnatural death because of his devilish bossism? 

  

Interviewer: How can I assure you this? 

Me: Ok, can you show me your 10 years organizational plan so that 

I can align my plan. 

Interviewer: 10 years? Oh! We have planned just for the next 2 

years. 

  

Me: Silent… 

Interviewer: Still you should plan and set your goals, you seem to 

have no aspiration for your career. 

Me: Well, but aspirations can never be planned. We can plan an 

action. And planning 10 years action today doesn’t seem feasible.  

 

As of now, I have just planned that if you offer me, I will join your 

organization and that’s it. 

Interviewer:  a long Silence……with a perplexed look. 
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6. WHAT IS STORY-SELLING? 
 

Story-selling is a sales strategy that uses stories instead of 

product features, testimonials, and stats – to influence a sales 

event. Its effectiveness is derived from the human tendency to 

connect better with information that is packaged as stories. These 

stories show vs. tell your product’s merits, in context. Stories allow 

your audience to lower their guards down and not process your 

message as a blatant sales pitch or an ad. Rather, your audience 

experiences it as a form of entertainment that allows them a non-

pressured respite and a reflection of their personal story, as if 

coming from a close trusted friend.” 

Shlomi Ron 

CEO, Visual Storytelling Institute 
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When we share the information with our audience in the form of 

a story we get more people engaging with our content as 

everyone likes stories and can relate to it. 

With story- selling 

 You build trust on your audience 

 You build an engaged customer base around your brand 

 You get more sales conversion 

 You have more customer loyalty 

 You build your market credibility 

 You establish your personal brand 
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7. CONTENT MARKETING WITH 

STORYTELLING 

 

H ere I am sharing the example of story content: 

There are three types of content that we share on social media: 

 Attraction Content 

 Promotion Content 

 Conversion Content 

Stories fit into all the three types of content. 

 

Here I am sharing the examples of the story as all the three 

different types of content. 

 

The story as attraction content 

I never forgot polishing my shoes! 

I was in school. I was a fanatic shoe shiner. I use to polish my shoes 

daily before leaving for school and never forgot it even a single 
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day. Not only that, I used to keep a duster and ensured that there 

is no dust on my shoes the day long. Very soon I became famous 

in my school among thousands of students for my dustless shoes. 

Does it mean that no one else polished their shoes? Obviously not, 

then why people used to recognize only me for keeping my shoes 

clean? We need not always do unique things to be unique. It's our 

passion, dedication and consistency what make us unique even if 

we are doing the same thing what others are also doing. Do what 

makes you happy, do for what you can give your 100%, do what 

makes you a fanatic. Our unique approach towards doing anything 

ordinary makes us extraordinary. 

 

The story as promotional content 

I denied to eat those fruits and chose to struggle! 

One day I received a call from one of the topmost companies to join 

them as Social Media head. I could not even dream of such an 

opportunity when I was in the corporate world. 
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That offer was enticing enough to change my plans when I was 

struggling into my entrepreneurship and could not see my future 

clearly if I ever get to earn that much. 

If you are going to plant a sapling and someone comes and say, 

hey! Why you are planting it? Do you need fruits? Come with me 

I already have a big grown tree I can give you many fruits if you 

take care of my tree, why you want to wait for years to enjoy the 

fruits. 

This offer can entice anyone who is at the situation when you need 

fruits but you also dream of having your own tree someday as this 

will not only fulfil your dreams but those fruits can also be shared 

with many who need them. 

In your entrepreneurship journey, such offers may come to entice 

you and when you are at the struggling phase the decision 

becomes difficult what to choose. 

I denied to eat those fruits and chose to struggle in 

entrepreneurship and today I am happy to see the tree growing. 
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The story as conversion content 

I jumped into entrepreneurship from corporate! 

I had to leave my highly paid corporate job for maternity break and 

I did not want to go back to 9-5 work again. I wished to do 

something by my own but what, no idea! 

I always wanted to become a trainer and decided to try my destiny 

in this field without knowing how to start, will I ever be able to 

earn that much in this field. So much competition for a novice who 

never did any formal training. 

 When I was ready to work after maternity break I was sure I had 

to struggle to get the same position in corporate and chose to 

follow my dream to become a trainer. To secure my basis financials 

I joined an IT company on part-time basis and at the same time 

started learning about the training industry and the subject of 

interest. 

 After 1 year I jumped into entrepreneurship as I believed now I 

am ready to face the competition and make my career in this field. 
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It's been almost 1 year now and I am proud of my decision the 

results are surprising, better than that highly paid corporate job. 

 

 If you resonate with this, I can help you generate the same system 

which I have learnt in the last 1.5 years in 2 days of Social Media 

Mastery Bootcamp for entrepreneurs. 

 

This was a story content posted as conversion content on my timeline. It 

was posted on LinkedIn and I received 100 targeted leads with just one 

story from my LinkedIn post. 
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8. STORY-TELLING WITH EMAIL 

MARKETING 

 

You can also stay connected with your audience by sending 

the series of stories through emails. Here I am sharing few ides 

which you can use us storytelling through email marketing: 

 

 Use example of real people to narrate story 

If we use the real names and people in the story our readers can 

relate to it easily. Relatable characters are the essence of the story. 

A relatable name with which a story begins instantly creates a 

connection between our reader and the story. When we mention 

the name in the subject line of the email that also creates instant 

engagement with our readers. 

 

 



 

18 

  
   www.nidhityagi.com 

Example: 

It’s difficult to achieve your writing goals without a path to get 

there 

Tribe Writers gives you a mown roadmap to bridge the gap 

between your present and your future as a writer  

Still it’s challenging to walk the path without knowing in whose 

footsteps you're following 

Let me introduce you to a few more Trite Writers with incredible 

stories:  

Bryan Hutchinson built an engaged community of over 100,000 

readers, and launched ha book, Inspired Writer, which sold 

100,000 copies in the first weekend.  

Christa Hutchins developed a consistent publishing routine, and 

grew her subscribers past, by collaborating with her other 

creatives in her space, and maintaining the authenticity of her 

platform  

Mite Berry adopted 8 children and launched a niche parenting 

blog after losing his lob and reaches over a million readers a year. 

He built a full time career as a speaker and blogger. His first 

traditionally published book comes out in early 2018.  
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 Share your experience in a form of a story: 

 

When we share our experience in the form of a story it has a 

tremendous impact on our readers and build our credibility. You 

can create a series of email, video content to share with your 

audience. 

 Don’t sell when you tell 

People see the advertisement everywhere, if your story are also to 

sell something, it may not have that impact. So when you are 

beginning, build the relationship with your readers with story-

telling rather than selling something along. 

Example: 

 

Hi Nidhi, 

 

It’s no secret that the wealthy build assets they have full control 

over.  

  

And there's one asset that allows you to be in complete control of 

your business, income, and employment… 
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But before I tell you what it is, let me ask you this… 

  

If you generate traffic, sales, and income using other people’s 

platforms like Facebook, YouTube, and Google Ads, who is in 

control of your business? 

  

It’s definitely not you! 

  

Suppose Facebook or Google Ads, decide to shut down your 

account tomorrow (make no mistake, it happens all the time)...  

 

How would that affect your business?  

 

Would you still be able to generate sales and income? Or would 

your business shut down as well? 

  

That’s what happened to my friend Anik Singal.  

 

Here’s his story… 

  

“Theft” by Google… Years ago, he was generating $600K a year 

through Google AdWords. He was on top of the world… 

UNTIL Google shut his account down overnight with ZERO notice. It 

was like they STOLE $600,000 from him! 
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Shutdown by Facebook… Just recently, he was kicking butt on 

Facebook. Sure, he was spending a lot ($5,000+ a day!)… but for 

every $1 he spent on Facebook advertising, he was bringing in over 

$2! So, his $5,000 spend a day would make him about $10,000. Yet, 

without any warning or explanation, Facebook shut him down.  

  

Altogether, that’s about $2.4M a year lost because he had no control. 

  

Fortunately, there's one asset that he’s been building and using for 

16+ plus years to start multiple 7-figure businesses.  

  

This asset allows you to be in complete control of your business, 

income, and employment.  

  

What am I talking about? E-MAIL! 

  

There isn't another marketing opportunity, search engine, or social 

media platform that gives you the control that email does. 

  

You own your email list!  

 

Nobody can take it away from you. Not Google, not Facebook, no 

one.  
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So building an email list and marketing to those subscribers is 

a business model you have complete control over. 

  

Plus, your email list becomes an asset that you’ll keep for the long 

haul. 

  

Anik continues to focus on building a business with just email 

every day to generate millions a year online in passive income.  

So, what will it be for you? 

  

Building a business you have no control over... or one you have 

FULL control over… 

Robert Kiyosaki 

NY Times Best-Selling Author, Rich Dad Poor Dad 
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9. PERSONAL BRANDING WITH 

STORYTELLING 

 

How Storytelling helps your personal branding? 

 Storytelling helps you grow your social media network  

 It enables you to establish you  as an expert in the industry  

 You can become a social media influencer 

 With storytelling you can build your digital tribe 

 It also helps you establish your value proposition 

 Storytelling helps you reach the larger size of the audience 

 It increases your profile visibility on social media 

 

Here I am telling you what is personal branding with storytelling: 

 

 

“The unique perception about us by our audience makes us unique” 
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You never know how people perceive you unless you consciously 

make that effort to create a right perception in their mind. Let's 

understand it with a little story of mine. 

 

I thought they would vote me! 

I was in college and there was a time when the class representative 

was to be elected and for that our dean asked everyone to give their 

vote whom they want to select.  I had already nominated my name 

for that position with four other nominations. I was pretty much 

sure that I will get a good number of votes because of the 

perception people had about me. I was confident enough that my 

batch mates would like me in a way so that they can elect me as a 

leader. However, to my surprise, I did not get that number of votes 

that could help me become a class representative.  I did not know 

how it happened because people use to recognize me being a nice 

person, humble and also good at studies.  Then I realized that 

maybe people do not perceive those attributes in my personality 
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that can make me a good leader because I never demonstrated that 

to them.  

Had I been aware of that I could make a conscious effort to 

demonstrate those attributes of mine well before the election. 

Today they recognize me to be a humble person but it doesn't mean 

that when it comes to becoming their leader, they will support me.  

Maybe they do not perceive me to be so emotionally stable,   bold 

and aggressive. Maybe there was something different that they 

were looking for in some person whom they see as their leader.  

Similarly, this happens with many of us that people may recognize, 

appreciate us or acknowledge our work but we are in 

misperception that how do they perceive us and we cannot predict 

unless we create a personal brand. 

 

Personal brand helps you communicate those personality 

attributes to your audience which you want them to recognize in 

your personality.  So that they create the same perception in their 

mind how you want them to perceive you. 
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10. SAMPLES OF FEW POPULAR STORIES 

ON SOCIAL MEDIA 

 

Here I am sharing the example of my most popular story on 

LinkedIn: 

This story has got 8 lac+ Likes and 34K+ comments on it, see what 

makes it so engaging and interesting. 
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Sandeep Kochhar is one of the popular storyteller on LinkedIn. If 

you follow him, you will learn from his timeline content. He 

shares interesting and engaging stories. 

 

Let’s learn from few of his stories from his LinkedIn timeline. 

Read and analyse what makes his stories so interesting. Check the 

engagement level. You can also go to his account on LinkedIn and 

check the comments from his audience to learn the engagement 

rules on stories. 
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Story 01 

Vikas Sharma quit his tech job in Germany, to start a school for 

poor children with his IIT batchmates Anshuman 

Singh & Rupesh Kumar in a village near Aurangabad in Bihar in 

2012. 

 

He was about to finalise the land for the school, but could not 

since he did not have black money. 

 

He struggled for 7 months to find another piece of land & 

construction began. 

 

The school started in April 2014 with only 25 students, with a 

vision for high quality, affordable & self sustainable education. 

 

Vikash quit his job in 2015 to devote time to the school. He also 

setup an edtech firm to help finance the school. 

 

Slowly the numbers started to grow, they reached 325 students 
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this year. In 6 years, their students have topped Bihar in SOF 

Olympiads, represented Bihar in multiple sports, qualified for 

Inspire Award for young innovators. 

 

Every week for the past 6 yrs Vikash has been travelling from 

Kolkata by train & bus to spend time with the kids at school. 

 

This year the school was given approval by CBSE board for their 

10th grade. 

 

His vision is to build several such schools. 

 

You can support these poor children. 

 

Vikas is slowly changing his dreams to reality. 

 

What about you? 

This story received 7k+ likes and 480+ comments 
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Story 02: 

"I quit my job because I was not enjoying what I was doing, it 

had been 15 yrs I have been working, it was time to take a break 

too." 

 

As I was speaking to Swati I realised how the world is struggling 

to find jobs and here was this brave lady quitting at this time. I 

was concerned how she would survive now. 

 

But then she shared she had planned her finances well, and even 

if she did not work she could manage for the rest of her life. I was 

surprised to hear this. 

 

As we spoke more she shared how she had been saving & 

investing wisely throughout her career. She had no loans, no 

houses, no cars, no big expenses. 

 

She saved over 50% of her salary every month & invested it 

wisely & regularly over the last 15 yrs. She had built a corpus of 
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0.25 million dollars. Her monthly expenses were not much infact 

she could lead a good life and yet save money from the interest 

she earned:) 

 

She is now pursuing her hobbies & passion and trying to do 

different things. 

 

This made me wonder why are people not able to plan well. Most 

of the folks I have met cant survive more than a few months after 

they lose their jobs. 

 

Are you ready to retire? 

Are you saving & investing regularly? 

Are your expenses under check? 

Or are you a slave to emis? 
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Another story from Hardik: 

I'm currently writing LinkedIn text posts for an Executive Coach. 

 

Yesterday, I didn't write a text post. 

 

Instead, I delighted him by sending a PDF document which he 

could upload as a carousel post. 

 

He wasn't expecting it, so he called me instantly, "Hardik, I loved 

the content and design. Should I go ahead?" 

 

I said yes, and he posted it. 

 

Since his readers found the post intriguing, they liked and 

commented open-heartedly. 

 

In less than 24 hours, the post crossed 40,000 views. The client 

also got 5 business leads because of it. 
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He called me in the morning, "Hardik, thank you for surprising 

me yesterday. Dear, can you send me a revised quotation for 

creating additional 10 carousel posts?" 

 

That's the power of customer delight. 

 

When you apply the GLUE technique (Give Little Unexpected 

Extras) to your customers, it goes a long way in building trust 

and loyalty. 

 

Customers or clients return it by giving more business and 

becoming your brand evangelists. 

 

Are you applying GLUE technique to delight your customers or 

clients? 
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This story from Harsh Johri on LinkedIn received 5k likes. 

Written very simply and in an interesting way. 

At the age of 36, I quit my first job and went back to college for 

higher education 

 

At the age of 37, I got my first corporate job (after leaving sailing ) 

 

At the age of 41, I made my first painting 

 

At the age of 42, I conducted my first classroom training 

 

At the age of 44, I wrote my first article 

 

At the age of 46, I gave my first public speech 

 

At the age of 46, I also started my consulting practice 

 

At the age of 47, I created my first video 

 

Age is just a number 

 

It's never too late to start 

 

Never too late to try something new 

 

Never say never 

 

Agree ? 
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I interviewed a candidate through Skype last week. 

 

During the call, I heard kids crying in the background. His wife 

was also talking. The experience was too noisy. 

 

The room he sat was clumsy. I was a bit disappointed. 

I expected a more professional approach from him. 

 

Somehow, he felt my disappointment while answering my 

questions and became unsettled. He stuttered several times. 

 

After the interview, I told him I wasn't impressed with how he 

presented himself. 

He burst into tears, "I am sorry, Sir. I live in a room with my 

family. There's nowhere they could have stayed. 

 

"We used to live in a bigger apartment before I lost my job three 
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years ago. This is all I can afford for now. I have failed my family. 

I know I have." He said in tears. 

 

I felt bad. I had no idea that he was going through a tough time. 

I apologized and encouraged him not to feel heartbroken. After 

all, he's trying his best. 

 

Besides, he did well in the interview. 

I gave him the contract and asked if he'd like to start next month. 

 

He couldn't believe it because he thought I was going to dismiss 

him. 

 

He shouted out for joy, "Hey baby, I got the job." 

I saw his wife came to hug him. 

I was moved. 

 

I learned never to judge anyone. Life isn't balanced. Let's try to 

make someone smile. 
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Now see this short, simple and interesting. The engagement level 

on this story is so high. 

 

 

 

Read this and analyse what makes it so interesting. You can also 

create such stories from your daily life learning. 
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Here is the story by Smriti Gupta from LinkedIn 

Interviewer- How much salary do you want? 

 

Girl- 60 thousand. 

 

Interviewer- That’s 15 thousand higher than our salary bracket. 

 

Girl- Can’t I have that? 

 

Interviewer- But, why should we give you a higher salary? 

[This is a green signal because the interviewer didn’t say no.] 

 

Girl- Because I am efficient. I got all the qualifications and 

experiences as needed for this position. 

 

Interviewer- Your offer is way beyond the industry standard. 

 

Girl- Ma’am, your company is better than other companies in the 

industry. So, your employees should get paid more than the 
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industry standard. 

 

Interviewer- The other candidates said yes for a 50 thousand 

salary. 

 

Girl- I am better than everyone. You know it. I am also a bit more 

than average, so need more salary. 

 

Interviewer- That’s okay but why do you want a higher salary? 

Girl- I want to forget about money while working for your 

company. 60 thousand is something that will fulfill my needs. So, 

I won’t be looking for a job change as you said it’s way above 

than industry standard. I just want to concentrate on my work 

and stick to your company as a loyal employee. 

**Selected** 
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 I got rejected in an interview. 

 

The feeling of being rejected was 

disappointing yet not really acceptable 

for me. I cried because I lost the 

project but no one cared about it. 

 

May be this time it was my self-esteem which got hurt the most. 

Well, I never thought that a small grammar mistake could be so 

big for me to affect this much in my life that I lost hope in my 

own-self. 

 

In these entire 2 days, I was looking forward for different reasons 

to convince myself that Shivangi just can’t do such a silly 

mistake. 

 

‘I was unapologetic ‘ 

 

By now it was Day 3 
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Yes, it was harsh to accept but there was no choice at las . 

 

In the solace of that day 3 ‘s midnight , I opened that email which 

states that “we are sorry to inform you that your profile is not 

short listed for the applied position “ 

 

I spent time reading that text carefully , absorbing each word in 

my heart 💓. 

The reason for not being able to short list was not very pleasing 

but it made me feel satisfied this time. 

 

The long tiring interview didn’t feel a waste of time but I have got 

a lesson for life. 

 

Rejections are a part of life, accept them soon to get the most out 

of them. 

 

How do you treat rejections in your life? 
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Harjit Khanduja writes short conversational stories on LinkedIn. 

Let’s see what he writes and what makes his stories so interesting 

as he gets quite a good number of engagement on his story posts. 

 

 

 

You will find a pattern in his writing which makes him consistent, 

memorable and interesting writer on LinkedIn. 

Let’s read and analyse few of his posts. 

 

 



 

47 

  
   www.nidhityagi.com 

 

(Story 01) 

 

 

 

 

 



 

48 

  
   www.nidhityagi.com 

(Story 2) 
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(Story 3) 

 

 

 

 

 

 

(Story 4) 
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Conclusion: 

Stories are the powerful tool which you can use to build your 

personal and professional brand on social media. Learn the art of 

storytelling and include stories in your content marketing plans. 

You will see the engagement on your social media post will 

multifold and you will enjoy building your community around 

your personal brand. 

 

We all have many stories to tell, experience to share, learning 

which can help our audience. We can share almost everything in 

the form of a story. If we want to share a learning we can also craft 

a hypothetical examples so that our audience can learn from it in 

an interesting way. Use the art of story-telling to grow your brand 

influence and build your personal brand on social media. 

------------------------------------xxx----------------------------------------------- 


